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Hanging out your Shingle...
(continued from page 9)

necessarily. If you specialize in financial documents,
your chatty, informal personal style may not appeal to
the conservative client who needs a prospectus translated
for German investors.

Weigh the pros and cons of designing the site
yourself, getting help from a knowledgeable friend, or
hiring a pro. One approach is to use a template. See
Janet McGirt’s site for an attractive example. Is time a
factor? What are your weak points? Consider getting
help with certain aspects even if you decide to do most
of the work yourself. Help is available in writing, 
editing, design, site promotion, maintenance, finding 
an ISP, and applying for a domain name. If you decide to 
hire an expert, look for one who has writing, editing, and 
design skills and shares your good taste. Beware of the 
friend or relative who offers to create a site for you free 
of charge. You may feel obligated to accept something 
less than satisfactory because you don’t want to seem 
critical or hurt their feelings. Stay in control. Regardless 
of who creates your site, be prepared to maintain it 
yourself. It’s not that hard to do.

Consider posting a bilingual site even if you work
in only one direction. But get help with the text in your
second language, perhaps by bartering services with a
native-speaking colleague. (It’s a good idea to run your
native-language version by an editor too—see below.)
Both Sieberichs and McGirt have bilingual sites.
Site Content

Your site will send a message about your 
linguistic skills. It’s pointless to state that you do quality 
work if there’s a run-on sentence in your welcome message 
or a dangling participle in your bio. Your writing should be
impeccable, even if it is not in your native language. In
reviewing CATI member sites, I found one that I would
especially like to cite for good writing. The honor goes
to Renate Sieberichs and her company, Atlas 
International. In fact, this site has many nice features, 
so I’ll be referring to it again.

Weigh the merits of a text-intensive site vs. tight
copy and bullet lists. If your purpose is to impart 
information, lengthy reference material can be copied or
downloaded and read later. But text that you want 
visitors to read online should be concise. Keep direct 
self-promotion to a minimum. Focus on what your target
readers want to know, not what you want them to know.
Competition is stiff, and it’s all too easy for visitors to
click and move on. They need to see at a glance why
they should linger at your site.

If you’re inexperienced as a translator or 
interpreter, you don’t need to tell the world. But avoid 
empty statements meant to imply more experience than 
you have. Instead, demonstrate that you handle your 

languages well and know the subject areas you claim as 
specialties. If you’re a small company or an individual,
there’s no need to pretend you’re big. Many clients prefer
the personal service and predictability of an individual or
of a small, specialized company that fits their needs.

Even if you’re a generalist, become a specialist on
the Web. And get very specific. Anyone who enters the
keywords <translator Russian technical> in a search 
engine is going to get a zillion hits, and you are not likely to
rank in the first half-zillion. But if someone is looking for
a Russian translator with expertise in environmental 
science, you may have a chance, if you’ve mentioned this as
a specialty in your site. Of course, if you list 50 
specialties, you’ll lose your credibility. Pick three or four 
fields that you know well and enjoy, and build your site 
around these.
Good Ideas

Sieberichs offers work samples that can be 
downloaded. I also liked the teaser link on her homepage, 
“Are you buying promises?”

Jackie and Yasmin Metivier’s “Definition of
Terms” helps educate clients beforehand, so they know
what to ask for. Their use of photographs of themselves in
work settings with subcontractors and clients appeals to
those who like a personal touch. They also have a 
location map on their site, with directions to their office, 
provided by their host, Citysearch.

Freebies and goodies will encourage visitors to
bookmark your site, to tell others about it, and perhaps
even to link their site to yours. For example, there’s a
wonderful user’s guide on the Global Translation Systems
site. ICN Language Services has culturally savvy do’s and
don’ts and a featured country that changes periodically.
My site has a bibliography, informative articles, and 
outside links of interest to my target clientele, with a glossary
coming soon.

Include a response form, to make it easy for your
visitors to act immediately rather than tomorrow or
maybe never. Global Translation Systems uses one for
recruiting subcontractors. Others allow a potential client
to request a quote by entering a project description and
contact information.
Think Again

Outside links are useful and will attract people to
your site if they are carefully selected for quality and 
relevance. However, links to Babel Fish (see article on facing
page) don’t fill the bill. Also, don’t make outside links the
first thing people come to on your home page. You want
visitors to take off their coats and stay a while.

If you don’t update your site often, don’t post the
“last updated” date. One site said “Last updated in 
February 1999” on the homepage. As it turned out, some 
of the internal pages had been updated more recently, but 
the visitor who judges a book by its cover may never get
there.

(continued on page 14)
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 El castellano es hoy, quizá más que nunca, uno de los
grandes idiomas del mundo; lo confirman las frías 
estadísticas y lo remacha su riquísima literatura, desde 
el Cantar de Mio Cid a las obras más recientes de Vargas
Llosa, Umbral, García Márquez y tantos otros escritores
de ingenio. Es un idioma rico y flexible, aromático, 
preciso en la captación de sentimientos, voluntades y 
rebeldías, implacable en el insulto y singular en el 
humor negro que tiñe la fibra de la lengua y empapa 
el inconsciente colectivo de sus hablantes.

Desafortunadamente, agotado el Siglo de Oro, y a
influjo del academicismo y del aislamiento, el idioma
institucionalizado cayó en las garras del casticismo,
volviéndose engolado y artificioso, perdiendo su filo y
desconectándose del habla real del pueblo. La guerra
declarada con inimitable saña por Valle-Inclán y secun- 
dada por un puñado de audaces en las primeras décadas
del siglo, provocaría, de forma paulatina, la evaporación 
casi total de la naftalina literaria, proceso que se acentúa
con la generación española de posguerra y el asombroso
florecimiento de la literatura en América en la misma 
época; de esta revolución o desentierro del idioma ver-
dadero nada, o casi nada, se veía reflejado en los
diccionarios, que todavía practicaban un prescriptivismo 
a ultranza y una constante censura. Así, Camilo José 
Cela, en célebre carta dirigida a la Real Academia, 
protestaba la ausencia en el diccionario de la institución 
de palabras de uso generalizado (como “cojones”) que 
figuraban en Quevedo. ¿Si se daba la espalda a 
Quevedo, el estilista más brillante que ha tenido la 
lengua, cómo habría de prestarse atención al pueblo?

Hoy día, ya no se concibe la pacatería ni en el
hablar ni en el escribir. El traductor, que es un escritor
(no un oficinista, ni un siervo, ni mucho menos un word
engineer), necesita, en primer lugar, de material de 
consulta actualizado que refleje el idioma tal cual es, de
forma descriptiva y no prescriptiva, y con información 
detallada del registro y la extensión geográfica del uso de
cada vocablo o expresión. Los diccionarios, como las
gramáticas, siempre amenazan aburrir o amedrentar al
lector, aun si se trata de un lector tan desesperadamente
cómplice como el traductor. Son una necesidad aceptada
a regañadientes, un testigo impertinente de la vastedad
del idioma y de su intrincada estructura, de sus 
dubitaciones. Los hay buenos y malos, frescos y vetustos, 
especializados y generales, gordos y esbeltos, prescriptivos
 y descriptivos, pero pocos pueden considerarse materia de
entretenimiento y, hasta este, ninguno [1] merecía el lugar
de honor como libro de cabecera del escritor.

El eximio lexicógrafo español Manuel Seco, tan

apreciado por sus obras de divulgación, particularmente el
Diccionario de dudas y dificultades de la lengua española,
sale al ruedo con un nuevo y voluminoso diccionario (4638
páginas), fruto de treinta años de trabajo, que, 
inusitadamente, se ha convertido en un clásico instantáneo y 
en un best-seller. La filosofía y el método de Seco y sus 
colaboradores, Olimpia Andrés y Gabino Ramos, se resumen 
en la frase “Si se usa, lo ponemos.” La intención fue, pues, 
recoger el idioma vivo de España, nutriéndose de la prensa y 
la literatura española de posguerra. El criterio: exigir dos citas
del vocablo en libros, revistas, folletos, periódicos u otros
impresos, procurando al mismo tiempo evitar los vocablos
meramente pasajeros y las antiguallas raras u obsoletas. Cada
término va seguido de ejemplos de uso. Estilísticamente, el
diccionario es un modelo de su género. El lenguaje es llano,
las definiciones claras, y la selección de ejemplos 
notablemente cuidadosa.

A título de ejemplo, veamos la entrada referente a
panceta:

panceta f Tocino entreverado con magro. Medio
Andrés 214: Los americanos dicen beicon al tocino,
en cuanto le ven la fibra de magro… Vamos, a la
panceta.

Nótese la cuidadosa selección del ejemplo, que expresa
admirablemente la ambigüedad conceptual que rodea a la
trinidad que forman la panceta, el tocino y el beicon.

La socarronería se hace presente en vocablos como:

meódromo m. (col, humoríst) Retrete público.
Mendoza Laberinto 110: El teléfono está allí, junto
al meódromo.

clasicoide adj (desp) Que tira a clásico.
Torrente DJuan 94: Me ha llamado la atención su
lenguaje clasicoide. Fuster País Valenc. 120: Una
ridícula doble galería porticada y semicircular, de
aire clasicoide.

Otra faceta importante, quizá polémica para algunos, es
la inclusión de numerosos extranjerismos de uso corriente,
que el autor, de conformidad con su perspectiva realista, 
considera enriquecen el idioma.

scat (ing: pronunc corriente, /eskát/; pl normal, ~s)
m Canción de jazz con sonidos vocales improvisa-
dos en vez de palabras. J. M. Costa País 22.3.80,
25: La aparición sobre el escenario del conocido
espontáneo Juan José González, que con una mezcla
de sana espontaneidad y de falta de respeto hacia los
músicos y la audiencia, cantó una especie de scat.

(sigue en la página 12)

CríticaCríticaCríticaCrítica: Diccionario del español actual
Manuel Seco, Olimpia Andrés y Gabino Ramos

Editorial Aguilar, Madrid, 1999
por Mario Taboada
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Hanging out your Shingle...
(continued from page 10)

Don’t let animated graphics distract from your message.
A spinning image on every page can get tiresome. Large
headers on every page also tend to annoy, especially if they 
require the viewer to scroll sideways to see all the buttons
(some of us have small screens). Several sites I reviewed had 
headers that took up the top two-thirds of my screen, so that 
I had to scroll vertically to view the information with every 
click. Had I not been gathering fodder for this article, I would 
have moved on to another site.

Don’t assume your visitors will endure eyestrain to read
your material. I have to be desperate for information to cope
with small type, especially against a textured background or
one with too little contrast. I also find light text on a dark
background hard to read, except in large formats.

“Under construction” links are a disappointment. Better
to leave the link off altogether until you have something ready
to post. Or at least give a consolation prize. I offer a free 
lookup service by e-mail in lieu of my glossary.
Rates and References

Should you post your rates? Some members do. Others
list their minimum fee. I explain factors that affect cost and
offer to quote a price once I see what the job entails. Here’s a
bright idea if you do post rates: McGirt includes a link to Ya-
hoo’s currency converter/ Währungsrechner on her rates page.

Should you include a list of clients on your site? If so,
make sure it doesn’t come across as mere name-dropping. The
ATA Code of Professional Conduct and Business Practices
includes the statement “I will use a client as a reference only if
I am prepared to name a person to attest to the quality of my
work.” Sieberichs provides links to her clients’ sites and in-
vites prospective clients to contact them. The Metiviers post
client endorsements. In any case, it’s prudent to ask permis-
sion before posting a client’s name, and then to state that you
have permission. Otherwise a list of clients or specific project
descriptions could raise misgivings about confidentiality.

Should you include a personal page? It depends. My
genealogy clients share personal information with me, so I
don’t mind giving them a glimpse of my “other life” as well. 
It also calls attention to additional subject areas that I could
translate in. But it isn’t usually done and might turn off com-
mercial clients. If you include a personal page, keep it 
lowkey.

Once you’ve hung out your shingle on the World Wide
Web with millions of others, how do you attract attention to
it? Watch for ideas in the next issue. If you have a success
story on this subject that you’d like to share, let me know
soon, and I’ll incorporate it in the article.

Ann Sherwin is a freelance German-English translator
based in Raleigh, NC

Reprinted from the Summer 2000 issue of the CATI
Quarterly in slightly modified form with the author’s 
permission

Sites mentioned in the article:
Global Translation Systems, Inc. http://
www.globaltranslation.com
ICN Language Services http://www.icnlang.com
McGirt, Janet G.  http://www.translatedit.com
Metivier, Jackie and Yasmin http://
www.bicomms.citysearch.com
Sherwin, Ann C. http://www.asherwin.com
Sieberichs, Renate http://www.atlas-igs.com/clients.html

My Assault on the New York Publishing...
(continued from page 13)

Sam Zimmerman that required someone to imitate a 
Mexican sportscaster narrating a soccer game, but this was 
my chance, my only chance. I found Sam and explained my
predicament. He generously let me wiggle my way out,
and I was able to call the editor to confirm our 
appointment for that afternoon.

I was nervous, didn’t feel like eating, so I thought
about walking around New York for 2 hours, but figured I
would probably be too exhausted and too wired from all
that city energy. So I did some yoga in the hotel room
(otherwise known as an Old World closet with a view),
relaxed, and waited another hour. At 2 o’clock I set off on
foot to cover the fifteen or so blocks to my destination. I
was by now well oriented in the city, so it was an enjoy-
able walk. The autumn air was a bit nippy for us Texans,
but the sun shone brightly through the grand architecture.

The meeting was promising and full of possibilities.
The bright, young editor, a daughter of Ecuadorean 
immigrants, had just replaced the one I had found in the 
book and was eager to get to business and take the Spanish 
imprint, Aguilar Libros en Español, to new heights. She
gave me a pile of books as samples of her publisher’s 
accomplishments in Spanish so far and said that hopefully
she would soon have a project for me that would get my
juices flowing.

I had done my homework and it had paid off. I didn’t
yet have a new book project under my arm or a book 
contract in hand, but I had managed to get in the door with
what had been, in essence, a cold call. I made other 
valuable contacts at the conference, including a literary 
agent from Writer’s House, a translator colleague from
Barcelona, another colleague who lives in Mexico City,
an art catalog editor, as well as other famous and not so
famous translators, all equally passionate about 
languages, words and cultures.

Liliana Valenzuela, a poet and translator, is a native
of Mexico City now living in Austin, Texas. She has 
translated Sandra Cisneros' work into Spanish

This article originally appeared in the January 2000
issue of the AATIA Letter and is used with permission.






